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EL 07 DE MAYO  A LAS
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PLAZAS VACANTES PARA CONTRATO DOCENTE - UGEL HUANCAYO 2026
NOMBRE 

DEL 

ORGANO 

INTERMEDI

O PROVINCIA DISTRITO GESTION

NIVEL 

EDUCATIVO

NOMBRE DE 

LA 

INSTITUCION 

EDUCATIVA EIB

CODIGO DE 

PLAZA ESPECIALIDAD CARGO EIB MOTIVO DE VACANTE VIGENCIA 

JORNADA 

LABORAL ESTADO

TIPO DE 

REGISTRO

UGEL 

HUANCAYO HUANCAYO HUANCAYO ESTATAL Primaria 31501 1119213251D3 PROFESOR

RENUNCIA DE DIAZ 

POMA YUDY YANETH 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO HUANCAYO ESTATAL Primaria 31501 1119213251D3 PROFESOR IP

RENUNCIA DE TUPAC 

YUPANQUI TAYPE 

MELISSA INES 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO

SANTO 

DOMINGO DE 

ACOBAMBA ESTATAL SECUNDARIA HUANCAMAYO 1199113811D8 15 HRS CC.SS, 6 HRS DPCC PROFESOR

RNUNCIA DE SOTO 

TAIPE BILHA 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO CHILCA ESTATAL

Básica Alternativa-

Avanzado

JOSE CARLOS 

MARIATEGUI 1114318211D8

12 HRS INGLES, 5 HRS EPT, 6 HRS 

RELIGION PROFESOR

DESIGNACION DE 

:MORALES PORTA 

EDUARDO RUFINO 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO HUANCAYO ESTATAL

Básica Alternativa-

Inicial e 

Intermedio

SAGRADO 

CORAZON DE 

JESUS 1114515221D2 PROFESOR

CESE A SOLICITUD DE: 

ORGA BALBIN, 

CONSUELO MIRTHA, 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO PUCARA ESTATAL Inicial - Jardin 30022
quechua wanka

1111312113D2 PROFESOR

CESE DE FILOMENA 

SERRUDO DE MAYHUA 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO SAÑOS ESTATAL Secundaria

COMANDANTE 

PNP HORACIO 

PATIÑO C5T312601027

24 HRS ED. FISICA, 6 HRS ARTE Y 

CULTURA PROFESOR

RENUNCIA DE 

MANTURANO CUBA OM 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO

CHONGOS 

ALTO ESTATAL Secundaria PACHACUTEC

quechua wanka

1114614124D2

15 HRS COMUNICACION  (LENGUA 

ORIGINARIA), 10 HRS 

COMUNICACION PROFESOR

RENUNCIA DE LAZO 

FERNANDEZ ANA MARIA 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO SAN AGUSTIN ESTATAL Secundaria SAN AGUSTIN 1111614722D8 24 HRS CIENCIA Y TECNOLOGIA PROFESOR

LIC. DE CALDERON 

SUAREZ SANDRA 

MAGDALENA 

01/05/2026 AL 

31/07/2026 30 ACTIVO REEMPLAZO

UGEL 

HUANCAYO HUANCAYO PUCARA ESTATAL Secundaria

MARISCAL 

ANDRES 

AVELINO 

CACERES T5T260400011 12 HRS COMUNICACIÓN PROFESOR

RENUNCIA DE BECERRA 

ROCCA KELLY GIULIANA 12 ACTIVO REEMPLAZO
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UGEL 

HUANCAYO HUANCAYO HUANCAYO ESTATAL

BASICA 

ESPECIAL 

PRIMARIA

SEÑOR DE LOS 

MILAGROS 1112119221D4

AUXILIAR DE 

EDUCACION 

RENUNCIA DE ORE 

PEREZ, ALEX EDISON 30 ACTIVO REEMPLAZO


	comunicado
	lesson objective
	success criteria
	Think, Pair, Share
	some places  you may have noted...
	Who is involved in advertising?
	There are many people involved in making decisions about what goes into the ads we see. The main three groups of people who are involved are as follows:
	The Seller
	The Advertising Agency
	The Publisher or Producer

	Discussion Questions:
	Target Audience
	What is a Target Audience?
	Gender
	Age
	Relationship Status
	Income Level

	Identifying a Target Audience
	Consider some of the characteristics they might share including:
	Hobbies
	Geography
	Occupation
	Wants and Needs


	Examples of Target Audiences:
	Insert Ad
	Insert Ad
	Insert Ad
	Insert Ad

	Your Turn
	parts of an advertisement
	What is a print advertisement?
	Body Copy
	Become the King of the Streets
	The all new Borcelle trainers are both comfortable and stylish. With three flashy colour options and great quality materials for ultimate comfort your feet will never feel the same.
	Too fast. Too strong.

	Headlines are usually followed by body copy, which refers to the main paragraph or line of text in an ad.
	It is a small story, separate from the slogan, logo and caption that gives further detail about a product.


	Headline
	A headline in advertising grabs a reader's attention much like a newspaper’s headline.
	An advertising headline is designed to be the first thing the potential customer reads so it should be bold and attention-grabbing.

	Logo
	Become the King of the Streets
	The all new Borcelle trainers are both comfortable and stylish. With three flashy colour options and great quality materials for ultimate comfort your feet will never feel the same.
	Too fast. Too strong.

	A symbol or design used by a company.
	Audiences can quickly and easily recognise a company they know by its logo.
	The logo can be symbolic and present an idea about the company.


	Image
	Images can reveal information visually without using words.
	They are usually large and eye-catching.
	The placement is crucial as readers will scan and digest an ad within seconds.

	slogan
	A slogan is a memorable motto that is used in advertising so audiences can easily identify a company
	The slogan should be short, catchy and memorable. Positive feelings can be created by using a slogan.
	Become the King of the Streets
	The all new Borcelle trainers are both comfortable and stylish. With three flashy colour options and great quality materials for ultimate comfort your feet will never feel the same.
	Too fast. Too strong.



	Signature
	A signature is the name of the advertiser or company which is usually placed at the bottom of an ad.
	These days web addresses are used more and more as the signature for an ad.
	Insert Ad

	Your Turn
	the aida theory
	What is the AIDA Theory?
	The AIDA theory considers the stages that an individual goes through during the process of purchasing a product or service. An effective ad will do all four of the following:
	Attention
	Interest
	Desire
	Action

	Attention
	A print ad in a magazine must make readers stop flicking through the pages and take notice of the product, brand or service being advertised. Some of the ways ads can do this are as follows:
	Surprise
	Something Sensory
	Colour
	Humour
	Celebrity Endorsement
	Direct Address
	Numbered Lists


	Interest
	A print ad in a magazine must make readers stop flicking through the pages and take notice of the product, brand or service being advertised. Some of the ways ads can do this are as follows:
	Rhetorical Questions
	Jargon
	'New' or 'Improved'


	Desire
	Advertising is most effective when it appeals to our desires or our fears.  What are some things that most humans value or desire?

	Action
	The advertisement must encourage the audience to take some action as a result of viewing the ad. The most obvious action would be to get them to purchase the product or use the service. Ads can encourage direct action by:
	Insert Ad

	Your Turn

